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TeMKO apYLTEKTOVIKO TPOIOV KUl AvTIANYN TOV YPNOTY).
ZMTRoTe TV TOTNTOS KOl GYEOLUOH0V
T0v Epmopikov Kévrpov
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Hepiinyn

Meydro uépog e épevvag, mOv apOpPa GTO CVYYPOVO KTIGUEVO
TEPIParLoV, OTpéPeTar OA0 Kol TEPLOTOTEPO OTH OLEPEDVHON TV
0plwv Uetald «ONUOTIONY Kol (IOIWTIKODY KOl OTOVS TPOTOVS UE
T0VG OTOLOVS OVTILOUPOVOUOTTE TNV TOAN Kol T AEITovpyio, THG.
Xapoxtnpiotiko nedio uelétng g alinlodiciodvons twv 0vo me-
PLOYDV avadetvieTor to avyypovo Eumopiko Kévipo, évag ywpog
«OVALOYIKOSY OV THUEPO. EEMEPVA. TOL TTEVA OPLa. THS EUTTOPIKHS TOD
Aertovpyiag kou pépetar va Ae1tovpyel w¢ yopog eAeLOgpov ypovou,
&va, ePIParlov 101wTikd Tov TPoopileTtal yia ONUOTIo. XpoY, EVOS
véog mukvatig avlpwmivig dpaotnpiotnras. H mapodoo epyooio
EMYEIPEL VO, TPOOEYYIoEL TNV TAWTOTHTO, Tov Eumopikod Kévipov
KO V. OIEPEVVHTEL TOV AEITOVPYIKO TOV POLO GTH GUYYPOVH ONUOCL
opaipo. EEdliov, emyeipel, emiong, va ovupfdler oe Oéuaro oyedio-
OLOD TOV EIOIKOD EUTOPIKOD KTIPLAKOD 0wTod TOmov. H mpoaéyyion
¢ tawtotnrag tov Eumopikod Kévipov yiveror péow épevvag me-
dlov mov dievepynnke oe avtiororyo yxwpo e Osooalovikng kKol
omoio. avalijTnoe, ELOKOTEPQ, TV TOVTOTHTA TOV PIOUEVOD YWDPO,
TOV YOPOKTHPO TOV TEAIKOD OPYITEKTOVIKOD TPOIOVTIOS TOL TAEOV
KKOTOIKEITOLY OO TOVS YPHoTeS T0V. Xpog 101wTIKOS 1} OO,
EMLYEIPNUATIKG TEVLO KATOVAAWONS 1) GVAAOYIKOS YDPOS KOIVWVIKHG
EMOPIG, TOTOG 1] (UN-TOTOCH, Me apopun to. Topomave® EpwTHUOTA,
paoer twv omoiwv aroryerofetnOnkoy o1 kevipikoi epevvytikol aéo-
VEG, oVYKpOTEITAL I TOWTOTHTO. Tov Enmopikod Kévipov orwg yiveron
ovtinmtyy kor alloloyeitar omo tovg yproteg tov. To gpevvnTikd
OVUTEPAOUATO, UECD EPYOAELV THS OTOTIOTIKNG ETLOTHUIG YEVIKEDO-
VTai, OVaoEIKVOOVTAS TAoEIS ToL TARGVoUOD Kot O5Toviog uia yeviko-
Tepn TpofAnuoTiKy Yopw amd tov polo tov Eumopikod Kévipov oty
ovypovy EANVIKI TTOAN.

1. EIZXATQT'H

Eivon cagéc 6Tt onpovtikd pPépog g £pEuvag mTov apoph
OTN UEAETN TOL GUYYPOVOL CGOTIKOD YDPOL OTPEPETAL, OAO
KOl TEPLOGOTEPO, OTI) JEPEVVNOT] TOV OPiV HETAED «ONUO-
OlOLY» KOl KIOIOTIKODY» Kol GTI] GUVOKOA0VOT avTidpaoT TV
ATOL®V, GTOVG TPOTOVG LE TOLG 0TOIoVG ovTIAaUPavOLaoTE
v O Kot ) Agrrovpyia Tg. Kabbg and tig mapadoctokig

KOl TPOGOLOPIGUEVES EVVOLEG TOV «OMNUOGIOL» KOl TOV «1O1®-
TIKOU» TEPACOE TNV £VVOLD, TOV «GVLAAOYIKOD»! [Gausa et
al., 2003 kon Porter, 2004] -mov vrodnidver v ove&aptnto-
7oiNoMN TG WIO0KTNGLOG 0O T XP1ON-, VEOL YDPOL, «UN-ONLO-
GLOL» 1] «LPPLOIKOVY YOPOKTHPO, KOTOYPAPOVTOL CHILEP MG
TUKVOTEG GLAAOYIKNG dpacTNPLOTNTAS. AVAUESH GE AVTOVG
Kupiopyn Béon Aopfdvel 0 KTIPLOKOG TOTOG TOV EUTOPIKOD
KEVIPOL GTN GUYYPOVI], TOAVAEITOVPYIKT] TOL EKOOYT.

To eumopikod, moAVAEITOVPYIKO KEVIPO UE Kuplopyn TNV
WOTTA TOL Vo aTOTEAEL IBLOTIKO YDPO «ONUOGLOG YPTONS»,
AVOOVETAL OTOV OOTIKO 10TO KOl GTIV TEPLPEPELD. TOPOACLL-
Bavovtog cOpE®Va e OPIHEVOVG HEPOG TG dPUCTNPLOTNTOG
7oL TTOPodoctakd Bepelinoe T dnpodco (o1 Kot Tr AElTovp-
vio TG Kot GLuVOEBMKE GTEVA e TOV SMOGIO XDPO TNG TOANG.
O1 évvoteg enavampocdiopifovtar. Zpepa, 0 UTOPKOC KTi-
PLOKOG TOTOG EEMEPVAVTOG TO OTEVA OPLOL TNG OLYOVG EUITO-
PIKNG TOL Agrtovpyiag, avaiappavel ot cvveidnon pepidag
TOV KOOV TOV POAO VO TTESIOL EKTOVMOTG Kol EAEVBEPOL
xpOVOV, EVOC TUPNVA AVOYLYNG, GLVOVACTPOPTG KOl KOVM-
VIKNG GAANAETIOPOOG KO PEPETAL VOL AELTOVPYEL MG i GAAN
€KO0YT «ONUOCIOL YHPOLY TNG EMOYNG TOL dtovOovpe. Mg
dedopéveg Tig eEeMEELS TOL KTIPLOKOD TOTTOV GE LLOPPOAOYIKO
eminedo, -Petd omd oyeddv Evay atmdva (NG - To EVOLUPEPOV
TOV EPELVITAOV EMIKEVIPOVETOL GTOV AELTOVPYIKO POAO TTOL
avorlopPavel T0 eUTOPIKO KEVTPO, EUMAEKOUEVO, MG TEGIO
GLALOYIKNG OpaoTNPLOTNTOC, OTO YiyvesHor Tng OMpoclog
opaipac. H Aetrtovpyia tov Oegpehdveror oto mhaicto evog
obyypovov Tpdmov (NG, mov TEPPAAAETOL OO VEEG TOALTL-
opkéc aieg, vd TV TEON KLPIOPYOV PUVOUEVOV OT®G
TOYKOGLLOTOINGT] KOl 1] KATAVAA®ON.

Me déova Tov mapamdve TPoPANUATIGHO, OTOYOC TG
gpyaciog mov mapovcoldletar 6@ gival 1 TPOcEyyon TG
TOVTOTNTOAG TOV EUTOPIKOD TOAVAEITOVPYIKOD KEVIPOL KO
N TPAYUATEVOT] TOV AELTOVPYIKOD TOL POAOVL HE POVTIO TN
obyypovn eAAnvikn moA. H pedétn g tawtdmtog Tov
VEOL TLPNVO SPACTNPLOTNTOG TOV GTEKETOL ONHEPa dimAa

1
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N «OmEVAVTY) GTOV YVIGLO0 OOTIKO YDpo, Pploketal Ta Te-
Aevtaio xpovio 6T0 EMIKEVIPO piog dtevpupévng cu{nong
HeTa&D EOIKOV EMOTNHOVOV, ENLYEPTLOTIOV Kot Kotvov. H
mapovca perétn eotidletal, dwodTEpA, oTNV a&loAoynon,
v avad)Tnon TG TevTOTNTS TOL PIOUEVOL XDPOV, TOV TE-
AMKOV apYLTEKTOVIKOD TPOIOVTOG TOV, TAEOV, KKOTOIKEITAL),
YPNOLOTOLEITAL 1] KKATOVOADVETOD OO TOVG YPNOTEG TOV.
Xdpog 1010TIKOG 1 INUOCLOG, EMyEPNUATIKO TTedio KoTo-
VAA®ONG 1 GLALOYIKOG YDPOG KOWMVIKNG EXAPNG, TOTOG 1|
«un-témocy; H mpocéyyion g tavtdtntag Tov EUTopKon
TOADAELTOVPYIKOD KEVTIPOL €yve TOGO o€ BemPNTIKO, OGO
Kol o€ gpevvnTiko eminedo. Ewdikotepa, 1 €pguvo mediov
- TO OMOTEAEGHOTO TNG OTOi0G TaPOVGLALoVTaL GTN GLVE-
Y- ovalTNoE TNV TOVTOTITA CUYKEKPILEVOD EUTOPIKOD
YOYOYOYIKOD KEVTPOUL TG OecoaAoVIKNG, HEGM TNG AVTIAT-
YNG Kot ToL 0EL0A0YIKOD AGYOV TMV ¥pNoT®@V Tov. Me Bdon
TO. CUUTEPACLLATO TNG £PELVAG OVTNG, 1 TAPOVGO Epyacio
emyepel, emiong, va cvuPdrel Tepatépm kol og BEparta
oYEOL0CLLOV TOV EUTOPLKOD KTIPLOKOD TOTOV.

2. TO «ITPOPIA» TOY EMIIOPIKOY
KENTPOY. OEMATA ITPOX
AIEPEYNHXH

To gumopikd KEVIPO amoTELEL £VaV KTIPLOKO TOTO, EQED-
peomn tov 20 audva Tov Yevviinke otV ALEPIKN KoL, OTO-
dtaKd, Kuplapynoe 6 OAOKANPO Tov AVTIKO -TOLAGYIGTOV-
koopo [Wall, 2005, Harwick, 2004, Cohen, 2003, Kowinski,
1985, ko Kapopdvov-Podordxkn & Zoidng, 1982-83]. Tw
VO YOPOKTNPLOTEL, GNIEPO, EVOL KTIPLO 1] KTIPLAKO GUYKPOTN-
Lo KEUTOPIKO KEVTPO», GUUQOVA LE TO AteBvég ZopPfoviio
Eunmopikdv Kévipmv?, mpémet vo 1kovomolohviol Toutoypo-
VoL TpeLg Tpovmobécels:

(o) ITpokertan yuoo €va Ktipto 1 cLYKPOTNHO KTIPi®V TOL
OLVOLETAL e TNV EVPVTEPT EUTOPIKN Agttovpyia (Aa-
VEUTOPLO KOl TOPOYY| EUTOPIK@V vanpectdv). Tovileton
OTL 1 Aettovpyia KoL, EWIKOTEPQ, 1) EPTOPIKT AELTOVPYiQ
amotelel T0 onpeio-kAeWdl Tov eumopiKoy KEVIPOL Kot
€00 M HopPN Kot KABe GAAN TapdpueTpog vootnpilovv
™ Agrrovpyio. ATO TV GAAN TAELPA, M Aettovpyia Yo
KGOe ev duvapel evepyd GUGTNUO KOTOVOAM®ONG OTMG
glvar Kot To eUmopikd KEVIPO, mPoodlopiletal mg «m
KIvnomn Kot 1 OpOAT, pOT| 0YOPAGTAOV, TPOIOVI®V, TANPO-
eopiog, Kepoloiov Kol eVEPYELNG HECO OE piot SOUNUEVT
eykatdotaon» [Cha, 2001:334]. H apyn ¢ ak®ALTNG
KOTOVOAMTIKNG PONG YIVETOL €L TNG OLGING O KEVIPIKOG
a&ovag yio Ty opyavmon Tov EUTOPLKOD KEVTPOU.

(B) Mpoxerron ywo pio cvykévipwon pe evioio avomtu&lok,
1O10KTNCLOKT|, CYEOLOCTIKN KO SLOYEPIOTIKT OVTYLETDOTIO).
Avtdc mov gyyvdton TV Voo avTILETOMIOT givon 0 popé-
0G AVATTLENG, £VAL VOLIKO 1] PLOIKO TPOCHTO CUVUPUGHEVO

pe v 10w TV VIOGTACT] TOV EUTOPIKOD KEVIPOL KOL O
Kote€oyMv TapdyovTog HEG® TOL 000V SMAMVETOL O 101M-
TIKOG EMYEPNUATIKOG YOPOKTIPOG TOV YDPOL.

(v) TIpdkerton yuo pio €yKaTAOTAGT, TOV GCLVOSEVETAL OO
opyavopévo ympo otdbuevons. To eumopikd kévipo
yevwiOnke, avamtoydnke Kot emKpaTnoe yGpn 6To ovTo-
KivnTo Kol x0pn OTO PUIVOUEVO NG OGTIKOTOINOTG TV
npoaoctiov [Harwick, 2004, Zukin, 2005 kot Xtabakd-
nmovAog, 1985]. 'Etol, T0 «Tumikd» -OpEPIKAVIKAG TPO-
€levong- epmopkd KEVTIPo Tov orfuepo dieBvomoreita,
elval mePLpePELOKO Kol o€ KAOE TEPIMTTOON TO EUTOPLKO
KEVTPO €IvaL GLVVPAGLEVO LE TN ¥PNOT) -Kat dpa T do-
¥elpon- Tov o TOKIVITOVL.

Ewova 1: Europixo yoyaywyixo kévipo “Glories”, Bapreiovn
Figure 1: Shopping & entertainment center “Glories”, Barcelona

Ewoéva 2: H xvliduevy okdlo Agitovpyel w¢ opyaveTiko yw-
piko  oroiyeio tov gumopikod kévipov (“Glories”,
Baprelavn)

Figure 2: The escalator functions as an organizational spatial

element in the shopping center (“Glories”, Barcelona)

International Council of Shopping Centers - ICSC, online, www.icsc.org
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Ynpepa, LETA and dekaetieg cuveyovs eEEMENC, 1 op-
YOVOOLOKT AOYIKT TOV EUTOPLIKOV TOAVAELTOVPYIKOD KE-
VIpov BPIiCKETOL GE GULEST) GUVAPTNOT| LLE TNV TPOOVAPEP-
Beica apyn tng ovveyohg KOl AKMAVLTNG KATOVOAWOTIKNG
pong. Ilpog emitevén avtov T0V GTOYOL YPNCLOTOLEITAL
CLGTNHOTIKA pia Tpdoeopn pebodoroyia, 1 omoia dovei-
Cetar epyadeio amd oyedOOTIKEG MG KOL WYVYOYPOUPIKES
TPOKTIKEG Kot avTAEl oToyEio 0md T PLGIKA, KOWVMVIKA,
avVOPOTOUETPIKA EMG TA VONTIKG, AVTIANTTIKG, YOYXOAOYL-
K peyéom.

H yviiowa cuvBetikn Aoyikn TG apyLTEKTOVIKNG Tapol-
KAUTTETOL CUYVA UTPOCTH GE TEPLOCOTEPO SLAKOGUNTIKEG,
EIKOVOKEVTPIKEG Kol Beatpikég pebddovg, v, Tavtdypova,
01 KavOVeg NG ayopdc, tov marketing, tng teyvoroyiag, 1
Bopunyavio g daokédaong, kabdg, emiong, Kol ot emt-
OTNIEG TNG CLUTEPLPOPAG, M TEPPOALOVTIKT YuyoAroyia,
VITOYOPELOVY TOL KPLTPLL TAPAYDYNG TOL YDPOL [Aavinh,
2006a].

T v evepyomoinon tov atdpov o BEon KaTAVOA®MTH
timota dev enagietot oty THYN: Me 6TdY0 TV 0veUTOIIoTN
K{vNo1M TOV CONATOG KLl TOL PAEUIATOG LEGO GTOV YDPO, TO
TEPAGLO, TOV EMOKENTN OO OAO TO. GNUElD TOV EUTOPIKOD
KEVIPOL KO TOV UEYIGTO YPOVO TOPAUOVIG TOV, TNV Cpel-
@TN S10TNPNOT TOV KOTOVOAMTIKOD EVOLOPEPOVTOG KOt TNV
TPOKANOT| TAPOPUNTIKDOV AYOPDV, TO EUTOPIKO KEVTPO TTPO-
Slaypa@EL TIG KIVIOELG TOL EMICKEMTN KOl HEPUVE Yo TOV
apBpo kot tn 0o TV 1600wV, TOV 0POUd TV EMTEI®V,
TOL KT KoL TN LOPPOAOYI TOV ECOTEPIKAOV SLUOPOUDY, TIG
Béoeic Kot Tov aptOpd TV KOMOUEVOY KAMUAK®OV, TIG GUYKE-
KPLUEVEG OTTIKESG YOVIES, TNV OMOPLYN TNG OTTIKNG EMAPNG
pe 1o e&mtepicd mepPdilov, Ta cOUPoOrN, TO YPOUATA, TO
vk [Gladwell, 2004, Blomeyer, 1988, Crawford, 1999 ka1
Lagerfeld, 1995].

Edd n epruepn eumepio Paciletar oty tawtion g
KOTAVIAMONG LE TN S10oKESOOT), TNV EKKANOT KOl IKOVOTOi-
non 6AvV TOV actncenv Kot T Snpovpyio. EVILTOCEMV
[Crawford, 2000].

Kopiotepa dg, ot dnpuovpyio g evivnmong evog «i-
dlaiTEPOV TOTOLY AMUALOYLEVOD OO TO «KAK®DG KEILEVOD
™G KOONUEPVOTNTOG, €VOC EVYUPLOTOL Kot «OElBohovS
nep1fdriovtog mov PpiokeTal, OU®G, ATOALOYUEVO KOl Ol
KGO TOATIKY, 1G0TOPIKY], TOMTIGTIKY WiottepotnTo. (Ecoveg
1&2).

[pénel va toviotel 0T, TOPA TNV OO LOPPOAOYIKT
TOADTAOKOTNTO, TO EVOLIPEPOV ONUEPO EMIKEVIPMOVETOL
OTOV AEITOVPYIKO POLO OV OVOAQUPAVEL TO EUTOPIKO KE-
VIPO EUTAEKOUEVO MG YDPOG GLAAOYIKNG OPACTNPLOTNTOG
oTn MNUocLo oPaipa. Qg KPS «KGOUTAVY OPUCTNPLOTHTOV

EPYETAL, OPICLEVES POPES, OKOLLOL KOL GE «GVYKPOLGN» |LE TO
Tapadoctakd KEVIpo g oG, H kpitik) mov déxetan dev
elvar apentéa.

Mécw ™G TPOayUATELONG TOV AELTOVPYLKOD TOL POAOL
kot gviomifovtag Tig kupiopyes Bempntikég Kot avtiTifé-
peveg, ouyvd, mpooeyyicelg, odnyndfkape og tpio Kaiplo
EPMTALLOTA TOV SNULOVPYOVV KOl TO IoYVPOTEPQ EPEICLLATA
Yoo TV aviimapdfeon peTald Onovpydv, €KV Kot
KOwvou:

Xdpog 1010TIKOG 1 ONLOGLOG, TESTO LIE ACTIKEG TOLOTNTEG
1 ATOTVYNUEVT] ATOUIUN G, TOTOG 1| «UN-TOTOC»; Ta epwTN-
HaTo 0VTE TPOGILOPIGOY TOVS PaciKoDS AEOVEG TG EpEVVag
7ediov Yo 1 GLYKPOTNGT NG TOVTOTNTOG TOV EUTOPIKOD
Kkévtpov [AoaviA, 2007], amd v omoia g&dyoviat Kot ot
Béoeic mov mapovclalovral 3.

H epevvntikn mpocéyyion Tov gUmOpIKod TOADAELTOVP-
YoV kévtpov otnv EALGda avalnnoe v avtiAnym tov
YPNOTOV Y0 EVOV GUYKEKPIUEVO YDPO NG Oecoaiovikng,
Bewpmdvtag 6Tt 1 TOAGVVOETN TAVTOTNTA TOL GLYKPOTEITUL
Baoel oV TpOTOV LE TOVG 0TTOI0VG Ot ¥PNOTES AVTILOUPAVO-
VTOL, AVOToPLeTOVV Kot aE10A0YODV TOV YMPO.

Me agpoppn ta cupmepdopata g delaybeioag Epevvag,
OVOTTOGGETOL GTN GUVEXELD o, GUVOAKOTEPT] TTPOPATLLOTL-
K1 GYETIKA LE TO EUTOPIKO KEVTIPO, TNV TOLTOTNTO KOL TOV
poOLo TOV 6N cHYYPOVN TOAN).

3. H EPEYNA IIEAIOY

3.1 Avtikeipevo

H épevva mediov d1e&nydn to ddotnua 2005-2006 Ko
@G avTIKEIEVO EAUPE TO EUTOPIKO YuYay®YIKO KEVTPO «Moal-
Kkedovioy Tov PPIoKETOL 0T VOTIOAVOTOAKT TEPLPEPELOKT|
Lovn g Oecoarovikng.

To «Moakedovioy KOTATACOETOL GTO KEVIPO - KOLVO-
npatileg vIeEPAyOpas Kol TOAVKIVILOTOYPAPOV, TOV EUQO-
viemnkov oty EALGda petd to 1995, meprhappdvovtag ta
aVTIoTOLYO KOTAG T LOTO-OYKVPES KO LIKPOTEPES EMLYELPT-
OE1G TAPOYNG VANPESLOV KOl MAvEUTOPion.?

[Ipoxettar yia Tov TpdTO OpYOvmUEVO TVPTVA EUTOPTOV
KOl yoyayoyiog oTnv meployn, N Tapovsio kKol 1 eDPp®OTN
Aettovpyio. TOL OTOIOL GULVEICEPEPAY OTNV AVATTUEN TG
OIKOOOMIKTG KOl EMLYELPTUOTIKAG SPOCTNPLOTNTAG TOV TE-
pLpepelakol onueiov mov, onuepa, amotehel TOAO EAENG
oe andotacn 20 éog 30 Aentdv pe TO0 avToKivnTo 0o TO
Kkévtpo ¢ mOANG (Ewdveg 3 & 4).

O1 Adyot emhoyng Tov «Makedovion NTav 6Tt Katd v tepiodo Evapéng g £pevvag mediov amoTeA0VcE TO TANPESTEPO EUTOPIKO YUXAYOYIKO KEVTPO

omnv EALGS0, TO TANGLESTEPO TOPASELY IO GTO KTUTIKO» EUTOPIKO KEVTPO, £VOV E0POGTO OPYOVIGUO OALG Kol £VOV YDPO EVIAYUEVO OO POV 5T

{on tov Oeccarovikémv, Yeyovog mov cuvERaie oty eoymyn £ykupmv cvunepacudtov. H doun tov mAnctdlel 610 «mpdTumo» TpoasTlokd EPTOPIKO

KEVTPO KAOMG amoTeAEl [Liol EUTOPIKY KO WYOYAYOYIKY KOWVOTNTO [ GYETIKN TOIKIAID GE TPOTOVTO KO VANPEGIEG Y10l TOL SESOUEVO EKEVIG TNG TEPLOSOV-

Tov Stotkeitan g eviaia povada kot e&uanpeteiton amd ovTOVOUO YHPO GTABUEVONG.
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Ewodva 3: Eumopiké  woyoywyiké  kévipo  «Makedovioy,
Ocooalovikn, yeviky dmoyn
Figure 3: Shopping &  entertainment center  “Makedonia”,

Thessaloniki, general view

Ewodva 4: Eumopiké  woyoywyiké  kévipo  «Makedovioy,
Ocooalovikny, agpopwroypopio.
Figure 4: Shopping &  entertainment center  “Makedonia”,

Thessaloniki, aerial view

3.2 MeBodoroyia kot 6T6)0G

H épevva mediov deénydn pe epompatoddye epOT-
CEMV OVOIKTOV KOl KAEIGTOV TOMOV KO Ol GUUUETEXOVTEG
Nrav 262 dtopa - xpnoteg tov «Makedovioy Tov emelé-
ynoav pe Paon tig petafintég tov @OAoL, TNg MAkiog,
TOV POPPOTIKOD EMITEOOV, TNG EPYUCLOKNG KOL OKOYEVEL-
OKNG Katdotaong, Tng mEPOYNS Katowiag, Tng KaToyng
OVTOKIVITOV.

H pebBodoroyio mov axorovbnnke yio v ene&epyacio
TOV EPELVNTIKOD LAKOD, 1TAV O TPDTO EMIMESO, 1 TEPL-
YPOPIKY GTOTIOTIKY OVAADOT KOL 1] OVAAVCT| TTEPLEXOUEVOV.
Emdpeva, éytvav otatioTikég GUVOETELS OAMV TOV EPOTNHOE-
@V e 0. OMUOYPOPIKE GTOLXElD, TOAADY EPMTHCEDV AV
V0, KOOV pMTHCE®V Ie HeTAPANTEG TO «Makedovion Kot

T0 KEVTPO NG TOANG (X tests) k.a.

Ytoyog G €pevvog mediov MTAV M GLYKPOTNGON TIG
TAVTOTNTOG TOV EUTOPIKOD, YUXOYMYWKOD KEVIPOL UECH
™mg avtiinyng Tov xpnotdv tov. Ta TpdTo cuuTEPAGLOTA
e&NyONoav avoeopika pe To EUTOPIKO KEVIPO TOL OTOTE-
AECE TO OQVTIKEIUEVO TNG EPEVVAC, EVA GE OEVTEPO EMIMESO
TPOYDPNCOLE GTN YEVIKELGT OPIGUEVOV OO QVTA,LLE 0Ny
gpyaAeio TG oTaTIOTIKNG emoTHUNG. Ot facikoi epguvnTikol
pag d&oveg (Awayp. 1, 2, 3) ototyetofetfnkav copeova pe
KOiplo EPOTALOTO TOL ovEKLYAY KATd T1 BempnTikny TTpo-
GE£YY10MN TOV AVTIKELEVOL HOG.

3.3 Afoveg

O mpotog dEovag g Epevvag Tediov otnpiydnke oty
OVTIKEWEVIKT] TPUYUATIKOTNTA TOV TPOGdlopilel Tov ydpo
®¢ WoTIKO. QG TETO10G, APEVOG, PLAACCETAL OO WOIMTIKG
péoo kot avBpdnovg acpareiog [Button, 2003] ko, apeté-
pov, yopoktnpileTol omd coEn YVOPIGLOTO GUVLEOCUEVE,
HE TOV EMYEPNUOTIKO TOL YopokThipa. Avolntionke o
Babuog otov omoio oL CUUUETEXOVTEG OTNV £PELVO. AVTL-
Aoppavovtal To EUTOPIKO, YOXOyOYIKO KEVIPO G OIOTIKO
- EMYEPMNULOTIKO XDPO, 01 GLVELPLOT TOV YivovToL ovapopLkd.
HE TOPAPETPOVS TOV VTOGTNPILOVY TOV WIWTIKO TOL XOPO-
KTNpo, 0 pOAOG TNG GLVELWINTOTOINGNG TOL YEYOVOTOG OTN|
GLUTEPLPOPE TOL KOO, K.0. (Adypappa 1).

R3

< (1) To «<M» wg IBIWTIKOG XWPOG
o Acodheial emiThipnon
o EmixeipnuaTikoi oTtéxol
L] XwpIKEG & AEITOUPYIKEG TTAPAMETPOI

% (2) To «<M» wg «TTPOCOUOIWGCT TOU ACTIKOU XWPOU»
(upacn oTIS KOIVWVIKES AOTIKES TTOIOTNTES)
o Anuo60I0g XapaKTAPAG
L] KolvwVikd xapoKTnpIoTIK&
L] Mop@ég aupTTEPIPOPAG
L] Mop@£g kolvwvikoTToinong
. ZUPMETOXA
L] OIKEIOTTOINGN TOU XWPOU
o MoikiAia
. ApaoTtnpiétnTeg
L] AvBpwTrol
L] Aopnpévo TrepIBaAAov
o MukvoTnTa (AVOPWTTWYV)
2TOIXEIO TOU «§EVOUN (DIOPOPETIKOTNTA)
o ZUAAOYIKA pvAMN

o

< (3) To «M» wg «un-T6TOG»
o ATTIOKOTTA aTT6 TO TTEPIEXOUEVOY» TNG TTEPIOXAG
(aTooTTACHATIKATNTA)

L] EowoTpépeia
. MpoaoTiakég XapakTipag

o TutroTroinon
. TpoTog Acitoupyiag/

dpacTnPIOTNTEG

L] ApPXITEKTOVIK

o 2x€QN ME TOV TIPAYHOTIKO XPOVO

Awypappata 1, 2, 3: Or peig kevipixoi epevvytikol aloves
Diagrams 1, 2, 3: The three main research axes

O devtepog aEovag otnpiydnke otn Bewpntikn BEon, Tov
a&1010YEl TO EUTOPIKO TOAVAELTOVPYIKO KEVTPO MG £V TEGIO
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KOWOVIKNG OAANAETIOPUOTG, TOV TEIVEL VO, «EYKOTOCTOOED
oTn ovveidnon Hepidag TV YPNOTMOV TOL G pio cOYYpovn
KOl EAKVOTIKT] HOPOT «ONUOGIOV YDPOLY» AEITOVPYDVTOG,
EMTAEOV, (OG «TPOGOLOIMOT] TOV OOTIKOD YDOPOL», MO «TO
O OOTIKO» GNUELO TNG TEPLPEPELAS, MG EVAG TOTOG TOV TPO-
omobel v avTIypAWEL TNV 0GTIKT GUVOT KT, ELTVEOLEVO Ol
NV 010 TNV TOAN 1 LWUOVUEVO OTOLYELD TNG «OOTIKOTNTAC)
[Gruen & Smith, 1960, Gruen, 1973, Harwick, 2004 «ot
Wall, 2005]. Me Bdomn ) 0¢om mov vrootnpilel 6TL | aoTL-
KOTNTO TPOGdI0pIleETal, TPOTIOTMOG, COUPMOVO LE KOWVMVIKA
Kpunpw, 1 €PELVA Hag eMKEVIpmONKE otov Pabud otov
omoio €vag WITIKOG YDOPog «ONUOCLAG XPIoNG» UTopel va
EVOOUATMOGEL AOTIKEG KOWMVIKEG TOLOTNTEG KOl GTNV TOL0-
MTO TG PEPOUEVNG AOTIKOTNTOG. AvalnThinkav TodTnTEg
01 0TO{EG, APEVOG, OgV OTOKAEIOVTUL €5 OPIGLOV GTO WOIOTIKO
nepPdAlov Ko, apeTépov, Bo cuVEPAAAY OTIG KOWMVIKEG
aAAnAemidpaoelg -to Oegpehmddeg yvopiopo g NUoclag
Cong (Ayp. 2).4

O 1pitog G&ovog otoryelobethOnke cvppova pe pio gk
dwapétpov avtifetn kpiriky B€on g onoiag o1 VEEPAYOL
Ol LOVO ETKOAOVVTAL TIG EI00TOLOVE SLOPOPEG TOV YVI|GLOV
OGTIKOD YAOPOL EVOVTL TOV EUTOPLKOV KEVIPOV, OAAG VTO-
ypapupifouv Kot To yvopiopato ekeivo TOL KaOIGTOVV TO
TeELELTAL0 VNGIO0 OMOCTAGUATIKY, TTedi0 ECMOTPEPEG Kot
0GVVOETO LE TNV EKACTOTE YWOPOYPOVIKY] TPUYLATIKOTNTA,
YDOPO AAAG Oyl TOTO, «UN-TOTO» -GOUPOVA LLE TNV OPOAOYiQ
mov glonyaye o Mark Augt [1995]. H otayvordynon tov €y-
YEVOV YOPOUKTNPIOTIKOV TOV «UN-TOTOV» OTOV €VTIAGGETOL
KGBe cOYYpovo TESI0 KOTOVAA®ONG, HAG 00 YNoE G Evav
Koppo OBepdtv, mov ovalnTiCOUE EPEVVITIKA GTO EUTOPL-
KO, WYOYOY®YIKO KEVTPO TG Oeooarovikng (Adypoppa 3).°

[Maporo mov 1 Epevva TESIOV TEPLOPIGTNKE EK TOV TPALY-
HATOV YOPIKA, XPOVIKA KOl G TPOS TOVG CLUUETEOVTES,
avédelte Kupilopyeg Taoeg Tov TANBVGHOD MG TPOG TNV
a&lodloynon tov pOAOL TOL EUTOPLKOD TOAVAEITOVPYIKOD
KEVTPOL oTov gAAdIKO ymdpo. Ot tpelg mpoavapepbeiosd,
Boaoikéc KotevBOvoelg amoTéAecoy TV APOpU Yo Vo T
oTomoIMBOVV Ol YWPIKEG KOl AELTOVPYIKEG TAPAUETPOL TOV
SLILOPPDOVOVY T GUUTEPLPOPE KO TIG ETAOYES TV ATOU®V
OVOPOPIKE LLE TO EUTOPIKO TOAVAEITOVPYIKO KEVTPO KAOADG,
emiong, Kot TV aSI0A0YOVUEVT] TAVTOTNTA TOVL. XT0 TANIGLO
g mapovoag epyaciog Bo otafodue 6TO KUPLOTEPH GUUTE-
pacpata g £pguvag mediov kot o emion VoL e To onpeia
TOL EXAANOEVOVTOAL YEVIKEDUEVO, MG TTPOG TV TOVTOTITO KoL
TOV POAO TOL EUTOPIKOD TOAVAEITOVPYIKOD KEVIPOL OTN
obvyypovn dudcia ceaipa.

4. EMIIOPIKO KENTPO: H TAYTOTHTA
TOY BICMENOY XQPOY

To Kup1OTEPO GUUTEPAGLOTO TG £PELVOG TTESIOV GLVA-
YOVTOL GE GUVAPTNOT| UE SLOPOPETIKE XOPAKTNPIOTIKG TOV
TAnBucpakoy deiylatog, Tov apopovv gite (o) dnpoypat-
kG otouyeia gite (B) 100 0yIKEC TEMOIONOELS TOV GUUIETE-
YOVTOV.

4.1 Zopmepaopoto 6€ GUVAPTNGN HE SNUOYPUPIKA
otoyysio

Qg mpog ta (o) dnpoypaeikd dedopéva, N NAkia ovo-
OEIKVOETOL O 1] TPOTELOLVGA UETAPANTH TOL KoBOpilet
OLoQOPETIKEG ASLOAOYNOELS Y10 TO EUTOPIKO YOO YDYIKO
kévtpo. H nlikia amoteAel To Kpitiplo Tpocdlopicroy Tov
AELTOVPYIKOV YOPAKTHPO TOV YDPOL, EVD 1 VEUPT MALKiA
nailel pOAO GTNV AVOTAPACTOCT TOV G TEGIOV GLAAOYL-
KOTNTAG OALG KOU GTNV 0mOO0CT TOLOTHTMOV «OMUOGLOV
x®dpov» og avto. [Tapatnpnbnke 6Tt o1 véor avayvapilovv
TO GULYKEKPIUEVO TTEPIBAALOV MG Yoo y@YIKO Ydpo (Atd-
ypappo 4) Kot Yt quTovg TPMTOV 1| GUVOVACTPOPT| LE TOVG
owkelong Ko, 6eVTEPOV, N YVOPLULIL [LE AYVOCTA TPOCHOTA,
ATOTEAOVY HOPPEG KOWVMOVIKOTOINGTG EVTOG TOV GLYKPOTN-
HOLTOG.

Zovdeon ¢ nAikiag ps Tnv ayannuévn dpactnpioTnTa
—e—Wuyaywy Ik BpacTNEISTNTA —s— KATAVAAWTIKF SpaaTnpioTna |
= 100,00
3
5 80,00
§ OO e
5 60,00 -
E 48,89
o 40,00 : |
2
8 2000
g g
= 0,00
15-25 TGN 2640 16V 41-60 eTiv

* Franonkd onpavnka anoreAéopara [x2(9)=38,336 p=,001]

Abypoppa 4: Ia tovg vedtepovs 1o «Makedoviay yiverar avtiin-
TT0 WG WOYAYWYIKOS YWDPOS (YLO. TOVG UEYOALDTEPOVS

WG EUTOPIKOG)
Diagram 4: For the younger the “Makedonia” is recognized as a
recreational space (for the older as a commercial one)

AtepevviOnke 0 SNUOGLOG YOPUKTHPOG, 1) TOKIALD, HedeTONKAY (NTAHATO TVKVOTNTAS, SIUPOPETIKOTNTOG KOl GLALOYIKNG UVIHNG, OG TPOG ToV Babud

oL avoryvopilovTal omd TOVG YPNOTEG TOV EUTOPLKOY KEVIPOU KUl (G TPOG TOV POAO TOVG OTNV AEIOAOYOVUEVT TOVTOTNTO TOV EUTOPKOD YUYXAYDYIKOD

KEVTPOU.

Ipaypatevtrape (o) Tov Babpd ATOCTACHATIKOTNTAS KOl GTOKOTHG TOL GUYKPOTHHATOS OO TO «TEPIEYOUEVO» TNG EVPVTEPNG TEPLOYNG, (B) TNV TVTTO-

noinon mov Ppioketor GAANAEVIETN pe T palikn) KOLVATOVPA KA, Y) T CUVAPTNOT TOL TOAVYXDPOL LE TOV TPAYUATIKO YPOVO TOV KVLAM.
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ZU0vOeon ¢ nAIKIiag LE TIC anaviInoel§ OTNV EPWTNOT]
«ZT0 ‘Makedovia’ épxeoTe povoG 1) Ue ‘napéa’;»

| ——TcvTa pe Topia —8— ZuviBuwg pe opia —a— MNdvia povog |

100,00
3 |

80,00 *
B
E 80,00 e K
E " B 3
= 4000 &
§ Y
e 20,00 e C— +
{ = | cemeeT _____‘__________.___-——‘ 10,20

0,00 x T J
15-25 emuw 26-40 eTuw 41-60 eruw

* Zranonkd onpavnka anoteAéopara [x?(6)=28,955 p=,005]

Awypappa 5: Oco 5 nlikio avéavel, téoo n mbavotnto éEAevong ue
woapéa aro «Maxedoviay usicoverar. To «Moxedovioy
OVATOPIOTOTOL ATO TOVS VEOUS (WIS XWDPOS GVALOYVIKIG
OPOoTNPLOTHTAG.

Diagram 5: The more age increases, the possibility of coming
together with a company of friends to the “Makedonia”
decreases. The “Makedonia” is represented by younger
people as a collective activity space.

H nlio arotelel mapdyovto mov emPairel | oL v
TOPEN KO GUYKEKPIUEVE TEKUNPLOVETAL OTL 0G0 1 NAKia
avéavel, t6co 1 mBavotnta édevong oto «Makedovio
«ue mopéoy pewoverar (Awdypappo 5). Kabbg n niia
oLOYETICETOL e CLYKEKPLUEVEG dpACTNPLOTNTES, GUVAYE-
T, €miong, OTL Y TNV OPYAVOUEVN LOPON oL ToipVvel
N 0100KEGOOT OTOV YDOPO OVTO GYEDOV amaLTEiTAL 1) GL-
vodeia g «mapéacy. O xd®Pog, EMOUEVMG, LE KPITAPLO TN
veapn MAkio, yivetol avIIANTTO; ©C YMPOG GLAAOYIKNG
dpacTNPLOTNTOG.

Inueidvetat, €EGAlov, OTL Kot 1 €yy0TNTO TOL TOTOV
KOTOWKIOG KOBIOTA TO EUTOPIKO Yuyay®YKd KEVTPO medio
Kowmvikomoinong pe owela mpdowmna, onueio cuvdvinong
peta&y eidov mov Lovv otnv meployn. Avti 1 dlamicTeon
Bpioketal oe cuppovia pe BewpnTikég BEoeig mov emonpai-
VOUV TNV avIA YN TOL pOAov mov Enaule, TodatdTepa, O ON-
HOGLOG YDPOG Y10 T KYELTOVIA», OO T GVYYPOVO, EUTOPIKE
TOADAELTOVPYIKG KEVTPO. KO, EOIKOTEPQ, TNV AVIANYN TOL
POLOL TOV «OMUEIOL OVOPOPAG» Y10 TEPLPEPEINKEG KOVO-
mTEG KO TEPLOYEG, OMMOG 0T oTNny omoio EVIAGGETOL TO
ovykpOTLO «Makedovio.

H ocvvavactpopn pe tovg okeiovg, ®otdG0, dev Te-
PLYPAPEL ATOPOITNTO TO EUTOPIKO YLYAYOYIKO KEVIPO ®G
eopéa dnpoctog (ong, kabng n dnuocia (o dadpapotile-
Tl avapecsa og atopd Gyvooto peta&d tovg [Zévet, 1999].
Hopotnpndnke, evtovtolg 6t 1 veapn niikio Asttovpyel pe
LOVASIKO TPOTO MG KPITHPLO BACEL TOV OTOIOL TO EUTOPIKO
Yoyayoykd KEvipo agloloyeitol oG Tedio GUVAVACTPOPNG
Kol KOWOVIKNG oAANAEmidpaons (kKot) HeEToED oyvOoT®V
(Aldypappa 6).

2Zuvdeon ¢ nAikiag pye To BaBuo cuupwviag oty
npodraon «To ‘Makedovia’ sivar xwpog 6nou
yvwpiopar ye kaivoupia droua»
| —+—Alyol KaBoAou —s—MeTpia —a— oA/ Ndpa ToAY

@ nF |

Bgsg83¢g
8888888

* —a
10,00 S * i

Moo ooTd amavifoswy

o
g

15-25 eruw 26-40 erun 41-60 £ruw

* Franonkd onuavnkd anoteAéopara [x2(6)=19,690 p=,003]

Avbypappa 6: H veopn niikio yivetor kKpitHpio cOU@Vo. LUe TO 0TT0io
10 «Moakedoviay alioloyeitar wg medio KOIVOVIKHG
aldnlemiopaons puetold ayvaorwv, onladn okioypa-
peitar g popéag onuoaiag (wig.

Diagram 6: Young age becomes a criterion according to which
the “Makedonia” is evaluated as a field for social
interaction among strangers, in other words, it is
described as a field for public life.

Kat’ enéktoon, vmd v mpodmdbeon tov veapod Trg
NAKioG T0 cLYKPOTNHE TIBETAL MG «TPOCOUOIMON» TANGIE-
OTEPO OTN GLVONKN TNG «ACTIKOTNTAG) MOV TPocdlopileTan
0O KOW®MVIKEG TOLOTNTEG KOl OKLOYPUPEITAL G POPENS O1)-
pootag {ong. Méow tng £pevvag Hag, Tov PpickeTal o€ GUL-
QoVio e GALEG pHEAETEG TOV £6TLALOVY GTN GYECT] EUTOPIKOD
Kévtpov - veapmv ypnotov [Kokoreff & Steinauer, 2001,
Haytko & Baker, 2004, Kim et al., 2003], miotomoteiton 61t
0 Y®Ppog VIepPaivel -1 YAVEL- TNV EUTOPIKN TOL AEITOVPYiQ
KOl LETATPEMETOL GE TOTO KOWMVIKNG EMAPTG OTAV O [Lop-
(QEC KOWVMVIKOTOINONG KOl Ol OVTIGTOLYES GUUTEPLPOPES TMOV
VEDV «0yvoouv» TNV TPoPAETOUEVT] KOTOVAAMTIKY ¥pron.t
Texpnpudveral emmAéov 0Tl T0. dTOpO OV TTpofaivovy g
UN-KOTOVOADTIKEG CUUTEPIPOPEG EVIOG TOV GUYKEKPLUEVOD
xdpov, Ppickovtal cuvatsOnaTIKG €yyDTEPO GTO GLYKPO-
TNHO KoL TO OVTIAOUBAVOVTOL O XDPO KOWVMOVIKAG ETAPNG.
To a&loompueinTo &ykettat, TeMKd, oty aAlayn mov coppai-
VEL, OTOV TO TPOCOIOPIGUEVO OTOTELEGLO TOV GYEOLOGLOV,
OMAad” 0 EUTOPIKOG YDPOG, PUOVETAL, OTOKTAOVIOG TNV TE-
MKT TOV «HOPENY. ZVUTEPOIVOVUE OTL 1) TEMKN «LOPOT»,
N N TovtdTTA ToL PrOPEVOL YDPOV, Emava-TpocdiopileTat
LEC® TNG OLVALIKNG GYECNG TOL AVOTTOGGETAL PETAED Y-
POV KOl XPNOTOV.

Y10 onueio avtd Ba avagépovpe OTL €PELVNTIKG
avalntmOnke yia 10 «Makedoviay TAnOdpa KOWOVIKOV
YOPOAKTNPLOTIKAOV TNG AGTIKNG oLVON KNG, Tov Ba pmopov-
oav duvnTiKd vo emPefaiwbodv ot Aoykn €vog mediov
OV AELTOVPYEL WG «TPOCOUOIMCN» TOV AGTIKOD YMDPOUL.
Av xot, o€ cuvdptnon pe petafintég 6mmg M nikio, 1O

& Tmv Apepucr], éxet kabepmbei n ékppaon “mall rat”, n onoia avagépetat oto veapd -ouvndéatepa- dropo mov cvyvalel oto “mall” (epmopikod Kévipo

KAELGTOV TOTTOV), O)L YL YAOVIO, OAAG Yo Kowvmvikn emaen (“socializing”).
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EUTOPIKO YOYXOYOYIKO KEVIPO ¥AveEL TNV 1B1OTNTE TOV va
ELOOVIfETOL OC 1OIMTIKO EMYEIPTUATIKO TAAICIO KOL [LE-
TATPEMETAL TPOSMPIVA 0 TTEdI0 GLAAOYIKOTNTAG, OKOLA
KoL, OPIOUEVES QPOPES, 0€ opéa dNUocLag (ong, dev Umo-
POVLE VO 1oYVPLOTOVE OTL YIVETOL YEVIKEVUEVA OVTIANTTTO
®G «TPOCOLOIMOT TOV ACGTIKOD YOPOoLY. MIA®VTOG GLUVO-
MKOTEPA Y10, TOV TOTO TOV EUTOPIKOV TOAVAEITOVPYLKOD
Kkévipov Ba Aéyape Ot awtdg pumopel, vd Tpobmobicelc,
Vo AEIToVpYEl ®G YDPOG GLALOYIKNG OpacTNPLOTNTAC,
®OTOGO, VPICTATAL, GOPAOS, OC KATL SLULPOPETIKO OO TOV
aoTiKo ydpo. Elval pia véa popen vppidikod meptpdiio-
VT0G,, TOL TPOKVATEL GTO TAAIGLO TOV GVYYPOVOL TPOTOL
Cong KAl €VOG VEOL TOMTIGHOV TOV dgV givar Yo OAOLG

ALOLPOG OPVNTIKNG KPLTIKNAG.

4.2 TopmepaopoTo 6€ GUVAPTNGN 1E WOEOAOYIKES
2 ) BT ATS

[Tépa amd to dMUOYPAPIKE YOPOKTNPIOTIKE TOL AEL-
TOVPYNGOV G KPLTNPLLL TOV TPOTOL LE TOV OO0 TO ATOO
oKLOLYpA@OUV TNV TOVTOTNTO TOV EUTOPIKOD YLYXOY@YIKOD
KEVTPOV, WeohoyiKég memolbnoels (B) kabopioav Tov fadud
avTiANYNG GLYKEKPYEVOV TOLOTHTOV TOL YMDPOV, TPOGOHL-
opifovtag pio KPITIKT OTACT AmEVOVTL GTO (POIVOLEVO KO,
KOT’ EMEKTAON, TNV OpvNTIKT 0ELOAOYNOT TG TAVTOTNTOG
0V «Mokedovioy.

H épevva mediov £6e1&e OTL 01 TOLOTNTEG TTOL AVAYVOPI-
Covtar Paoel 13e0roykdV Temolbncemy givar oyeddv amo-
KAELOTIKG 1 TVTTOTTOINGT, 1| TPOTPOTT| Y10 KATAVAAMGT] KOL 1|
EMTNPNGCT] TOL YOPOL. AV KOL 1] AVTIANTTIKY KOVOTNTO TOV
GUUUETEYOVTOV gival SLaPOPETIKY Yo KAOE pio amd T1G TPELg
TAPAUETPOVG, 1] AVOYVAOPLOY TOVG ERXNPEALEL CAPADG KOl LE
APVNTIKO TPOTO TN CUUTEPLPOPE KOl TIG EMAOYEC OCMV TIG
GULVELSNTOTOLOVV.

Kamyopnuatikd, ot ocvpperéyovieg mov ovoyvopi-
fovv TV TVMOMOINGT, 6GOL AIGHAvVOVTAL TV TPOTPOTY| YioL
KOTOVIA®ON Kol 660l avTIAapBavovtal Tov Ydpo g £va
EMTNPOVUEVO TEPIBAAAOV, 0PVOHVTOL TG TO EUTOPIKO Yu-
YAYOYIKO KEVIPO gival dNUOCLOC YDPOG Ko, EMTAEOV, Oev
TOV EMAEYOVV O YOPO EKTOVOOTG Kot gAgOEPOL YpOVOL
(Awypappata 7 & 8).

Toviletar, e&6Alov, OTL 1] YVOON TNG TUTOTOINGCNG AV~
OEIKVOETOL GTO 1OYVPOTEPO KPITNPLO VIEP TNG a&loAdYN oG
TOV GLYKPOTNUOTOS MG XDPOL OV EVOMUATDOVEL TOLOTNTEG
«un-témov». Emiomg, 1000 1 avayvodpion UN(OVIGUOV
«YEWPAYDYNOTS» Kot «EEMONONC» TPOG TNV KOTAVOAMTIKY|
dwadikooio, 660 KOl 1 APVNTIKTY OTOTIUNGCT TOV TPUKTIKOV
acPUAEiOG KOl 1) GUVOKOAOLON avamapdoTooT Tov «Make-
dovion g «ereyyopevoL meptBaiioviogy cupufadilovv pe ™
GULVELONTOTTOINGT] TOV WOLMTIKOD - EMLYELPTLLOTIKOD YOPOUKTY]-
POl TOV YDOPOV, EMOPOVV €EIGOV LE TNV TUTOTOINGT APVITIKG
0TI CUUTEPLPOPE TV OTOUMV Kal, OVTICTOIY®G, 001yohV
oTNV apVNTIKY 0E0AGYNON TNG TOVTOTNTOS TOL YDPOV.

Ytov Bobuod mov avayvepilovot ot v Adym TapapeTpot,

TO EUTOPIKO YUYAYDYIKO KEVTPO eKTpEMETOL amd T 650 B
T0 TPOGIOPILAY MG «TPOGOLOIMOT] TOL UCTIKOVY.

20vdeon evoyAnonc (1 pn) ano myv napouoia Tav |
avBpanwv aopalciac (security) pe 1 ouppwvial
diagavia o1V npoTaot
"To Makedovia eivar dnuooroc xwpoc”

@ To "Makedovia” sivan Snudoog ywpog B To "MakeSovia” Sev eival Snudmog xuwpog

47,08 ¥

o
2
=}
(=]

4000
30,00
20,00 :
10,00

NoEwy

2872%

Moooord amayvm

0,00
Aropa ou Sev evoholvian amd Tqv  Atopa Tou Toug svoxhd n TTapoudia

TIAPOUGHA TUN QVBPGITTLN aopaleag LN VB LITUN copaeiag

* Franonkd onpavnkd anoteAfopara [x2(12)=34,566 p=,001]

Adypappa 7: Ocor availopfiavovior to eumopiko KEVIPO ¢ ETITH-
POVUEVO TEEPIPALAOY 0pvODVTOL TWG AVTO EIVOL ONUO-
010G YDPOG.

Diagram 7: People who perceive the shopping center as an

environment under surveillance, refuse that it
represents a public space.

.‘.‘:?v&son me avayvcbpr?nq me np?monﬁc yia
karavdAwon) pe mM oupgevia/ diagwvia ornv NpoTaoc
«Aev ouvnBiiw va nepva 1o EAEUBEPO Xpovo Liou OTO
Makedovia»
O Zuppuvn B Aopua
= 40,00 a460F
g 35,00
= 30,00
£ 2500 4555
E 20,00
o 15,00
g 10,00
g 50 St
= 0,00
Alkol Aropa Tou avaywwpifouy TNV
TIPOTPOTT] YIQ KaTavahuoT

* Franomkd onpavnkd anorshdopara [x2(4)=13,873 p=0,008]

Adypappa 8: Ocor aviilaufavovior Ty TpoTpor] yLo. KOTOVALWon
oev emlgyovv 10 «M» w¢ om0 eAgdBEPov Ypovou.
Diagram 8: People who realize the prompting to consume don't
choose the “Makedonia” as a leisure time place

Mopora ta Topondve dev amodeikvietal 0Tt o «Moke-
dovioy YIVETOL YEVIKEDUEVO QVTIANTTO G «UN-TOToGY. [
™V akpifelo, €KTOG OO TNV TEPIMTMOON OTOL KOAVEIG OvaL-
yvopilel v TVTOTOINGN, N AVOTAPACTAGT) TOV G «EEVOL
OOUATOG) OVOKVTTEL TEPLOPICIEVE KOL, GYEOOV, OTOKAEIGTL-
K@, OTOV KOTO0l EMKOAOVVTIOL OIKOVOUIKEG TOPAUETPOVG.
Edcotepa, ot GuppETEXOVTEG TOL 0ELOAOYOVV OTL TO EUTOPL-
KO Yuyayoykod KEVTPO AEITOVPYEL OG OVTOYOVIOTIKT LOVAdQ
-OOKAELOTIKG- OO OUKOVOLIKNG/ EMLYELPTLLOTIKNG TAEVPAG,
ATEVOVTL GTO KEVTIPO TNG OEGCAAOVIKNG, TO TEPIYPAPOVY MG
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TUPNVOL TTOV OEV CUVEVAVETUL LE TO KTEPLEXOLUEVO» TOV TO-
7ov wov 1o Prho&evel. Katd ta dAla, av kot o ydpog yivetot
AvVTIMTTOC OG £€VaG ECOCTPEPNS TUPNVOG dPUCTNPLOTNTOG,
OV GLOYETICETOL PE TNV TEPLPEPELNKT KATAGTOON, TO Ye-
Yovog avTtd KaBanTd dEV TOV AMOUOKPOVEL OTOPAITNTO ATd
TNV TOTIKT TOMTIGLUKT TpayoTikOTNTO. 1ot opiopévoug, to
TEPLPEPELOKO EUTTOPIKO GLYKPOTNLO omtoTeELEL Eva «(mvTa-
vO» KOUUATL TG OE0GaAOVIKNG EVA, Y10 AAAOVG GUUPAAAEL
pe BeTIKO TPOTO GTNV OMOKEVIPOOT] KOl GTNV OPYAVAOOT] TG
TEPUPEPELOG.

5.TTA TON XXEAIAXMO TOY
EMITIOPIKOY KENTPOY

Me o160 va. cupaiiet kot o Bépata oyedacprod Tou
EUTOPIKOV KTIPLOKOV TOTTOV, 1 €PEVVA LOG EMIKEVIPOONKE
GTOVG TPOTOVG LE TOVG OMOIOVG EIGTPATTOLV Ol YPNOTES
TOV Y®OPO MG TPOidv Tov oyedtacpod [Aaviii, 2007]. Ex-
Bétovtag opiopéveg omd TIg PaCIKOTEPEG TAPATIPOELS TOV
Bo cvvelcépepay oTov oXeSOCUO TOV EUTOPIKOD KEVTPOL
Bo Aéyape 6TL doumotdOnKe N avaykn Kot 1 exifopio Tov
KOOV 0 GUYKEKPLUEVOS YDPOG VoL EIVaL AEITOVPYIKOG LE TNV
évvola () Tng KoANG Yoping opydvmong. Tekpnpudvetot
0T M WapapeTpog avty anotekel (NTodeEVo TV avlpOTOV
OV EMAEYOLV TO EUTOPIKO KEVIPO MG TEdI0 GLAAOYIKNG
dpaocmmpomtoc. H yopwn opydveon cuvoyiletan (i) ot
owoTN opyavmon Teov (oveav kuklogopiag (teldv kat ov-
TOKWVIT®V), (i1) 010 BEATIGTO dLVATO TPOCAVOTOAIGHO TOVL
EMOKENTY -pe TV évvola TG e€acpdiions g dpeong Ko~
TAVOTONG TNG KATOWYNG TOL YDPOV-, (iii) 6TNV KaAN avoroyia
ECMTEPIKMY KoL EEMTEPIKADV YDPOV -ONAadN GTNV 160ppo-
TNUEVT] AVOAOYI0 @OEMUNG EUTOPIKNG EMPAVELNS (E0MTEPL-
KOG YDPOG) Kol VITAIBPIOV KOWOYPTGTOV YDPWOV.

Ewoéva 5: Eumopixé woyoywyiko kévipo “Mall”, Mapovoi, ABnva
Figure 5: Shopping & entertainment center “Mall”, Athens

(B) H empéretn tov vraibpiov, eredbBepov ydpov ToL

EUTOPIKOV KEVTPOV 1), 6€ KABe mMePINTTOOT, TOV KOWOYPT|-
OTOV YOP®V OV dev TPoopilovTal Yo EUTOPIKEG YPTOEIC-
dev givar apeAntéog onpociog, COUEOVE LE To TOPICHATA
HOG TN OTIYUN LAAIGTO TTOL TO eUmopkd KEVTPO (BEAEL va)
Aertovpyel w¢ medio ocvAAoywkotntag. H eyxatdiewyn piog
OTEVIG EMYEIPNUATIKNG AOYIKNG 7oV mpoodiopilel évav
EVOEAEYDG LEAETNUEVO EUTOPIKO YDPO -LE GTOYO TNV EVEP-
YOTO{NGN Kol TNV EVIOTIKOTOINGOT TNG KATOVOADTIKNG d10d1-
KOGI0G- TOPOUEADVTOS TIG OTOPOITITEG KOVAGES», ONANOT|
To onpeio OOV 1 £VTOOT TOV KOTOVIADTIKOV epebioiTOV
eATT®VETOL, O amoteloboE ptio «oTPoe» ToL Bo TpoNya-
Y€ TO EUTOPIKO KEVIPO OTI GLVEIONGT TOV YPNOTMV TOL KoL
Ba evBappuve v kowovikn eraen. H yoyoroyin eveia
TOV EMOKENTN-TELAT ,TOGO PAALOV EKEIVOL IOV EMIALYEL TO
EUTOPIKO KEVTPO G TOTO ELEHOEPOL YPOVOL KO AVONYLYNG,
Bpioketor arAnAévdem pe tov Pabud evtaticonoinong g
XOPIKNG Kol TNG KOTOVOAMTIKNG EUTEPIOG KOL 1] OVTIANTTL-
K1 tKovOTNTA TOV VO 0TOK®AKOTOEL GLUBOAGIOVG Kot Vol
amopPOPA UNVOLOTO 7OV EKTEUTOVTOL, TALTOYPOVO, ATO
poiovTo Kot mePBaAiov £yl cvuykekpéva opta (Eucdveg
5&6).

Ewova 6: Eumopixo yoyaywyiko kévipo “L’Illa”, Bopkeiawvy
Figure 6: Shopping & entertainment center “L’llla”, Barcelona

H ovulftmon yo v Ko opydvoon Tov EUmopLKon Ké-
VIPOL KO TNV EMPUEAELN KOL TOV U] EUTOPIKOV (OVOV TOV
pag odnyei, ofiacto, 6TOV POAO TNG APYLTEKTOVIKNG OTNV
TOPAY®YN TOV GLYKEKPUEVOL ydpov. H pedétm pog, oe
CULE®VIO e BEMPNTIKG TEKUNPLOUEVEG TAPATNPNOELS €Ml
TOV BEUATOG, TIGTOTOLEL OTL 1] TUTTOTOINCT GTNV EUPAVION, T
OLOLOYEVIG KO «OOLAPOPN» EKOVA TOV EUTOPIKOD KEVTIPOL
EMOPA HE APVNTIKO TPOTO OTNV 0EI0AOYOVUEV GO TOVG
¥PNoTES TATOTNTA ToL. [TicTomOoMOnKe OTL N Avayvdplon
g Tumonoinong givat CAANAEVIETT GTN GLVEIOT|ON TOL KOL-
VOO L€ TNV AVATOPAGTACT] TOV YOPOL O¢ «un-tdémovy. H tvu-
TOTOUNLEVT] OPYLTEKTOVIKT] TOV EUTOPLKOV KEVTPOL GLVIEETAL
LE TNV «OTHLOCPALPE» TOV KO, TEAMKA, 0TI 1] KOTLOGOALPO
dev guvogital amd Tovg XEPLSHoVg mov vrofaduifovy v
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a&lo g KAAGIKNG GLVOETIKNG apyttekTovikng Aoyikng. To
Koo avalnNTd TOV apPYLTEKTOVIKO YOPOKTIPO OTO EUTOPIKO
Kkévtpo, avalntd, evdgyopévmg, Evav mlovpoiiopd mov Oa
avTiTiovioy GTNV OUOLOYEVT] ELPAVIOT] OLTAOV TOV YDPOV
Ko, avopeephTnTa, To Koo 8o Kolocsopile TV TpOTOTL-
TioL KoL TNV 1010UTEPATNTO, OKOLLOL KoL T GUVOEST) TNG AP)LTE-
KTOVIKNG PLGLOYVOLING TOL EKAGTOTE EUTOPIKOD KEVIPOV UUE
ToV TO10 1oL T0 PLA0EEVEL. Ta Tapandvm ex TV TPayUATOV
VIOYOPEVOVV TNV OVCLUGTIKOTEPT] EUTAOKT TOV OPYLTEKTO-
VOV GTOV GYEOIOGHO TOV eumopikov kévipov. Kot cuppova
pe ta 660, SMICTOCOE KOTH TN SIUPKELD TNG EKTETAUEVNG
Be@PNTIKNG KOl TEWPAUOTIKNG dlEPEVVIIONG, I0MG TEAKE TPO-
KELTOL Y10 VO «TOPOYKOVIGHEVO) CYEOLOCTIKO OVTIKEIUEVO
[AaviiA, 2006B] mov Ba émpene va evtaybel duvopikdTepa
oT0. EWIKA BELATO TOV EVOLOPEPOVTOG TNG APYLTEKTOVIKNG.

6. EIIIAOT'OX

[lepvavtag otov emiloyo tng mapodoag epyaciog Ba
ouvoyicovpe Aéyovtog OTL TO EUmOPIKO KEVIPO OMOTEAEL
pio popen vPpwKod mEPPAAAOVTOG, 1] TAVTOTNTO TOL
omoiov cuykpoteital amd etepdKANnTa GToyeio kot 1 Béon
VTN TEKUNPLOVETOL BE@PNTIKG Kot TEPAPOTIKE HECH omd
OPKETEC EPEVVNTIKEG EPYOACIEG KOl UEAETEG, AVALESO OTIG
omoieg Ppioketar kKot 1 oy pog. H 1816ttd tov vo anotedel
«BLOTIKO YDOPO OMUOCLOG YPNONG» OTOTEAEL TNV 1oYLPOTEPN
amodelEn avtng g LVPPKOTNTAG. Qg TEdi0 GLALOYIKOTN-
TOG EUTAEKETOL OiY®S apPBoAlia 6TN O1ULOCLO CPAIPA KO LE
VTN TNV 10TNTO OTEKETAL OTIHEPA SITAAL -1] AMEVOVTL- GTOV
yviolo aotikd dnpodcio ydpo. To yeyovog avtd vrayopelet
TOV EMAVOTPOGILOPICUS TMOV TPOTMV [E TOVG OTOI0VG OVTL-
Aappavopacte 1o «dnpocion. Emmiéov, avt) 1 cuvimapén
dnpovpyel MV avaykn o SMUOGLOG YHPOS Vo mapapeivet -1
VO KOTAOTEL- EVEPYOG KO EAKVOTIKOG TOAOG SpacTnplotTTog,
&va «avTifapoy -Tpocoyr], Ol «OVTIYPOPO»- ATEVOVTL GTOVG
véoug vPpdkovg mopnveg dpactnprotntag. H televtaio
TOPATHPNON OTOTEAEL KOt [iot TPATOOT| OO TNV TALLPE [LOG
Yo TEPAUTEP® OlEPEVYNOT TOV BEUATOV TOL GTTOVTOL TOL
OMUOGIOV KOl TOV GLAAOYIKOD YDPOL, TOV YOP®V EAEVOE-
pov ¥pOVOL, EKTOVOGNG Kot avayuyng Omwe avtol yivovtal
avtiinmtol kot a&lodloyohvtat and To Koo ToVg, YDOP®V TOL
Bpiokovtat 6To KEVTPO TG TOANG AAAG KOl GTNV TEPLPEPELD,
pe yvopovo og Kabe mepintwon tov cOyypovo tpomo (g
KOl TIG OVAYKEG TOV GNHEPLVOD avOpdTOV.

Amd ) pia TAEVPA 0 YVIO10G AGTIKOS YDPOG, 0 INUOGLOG
YDOPOG TNG TOANG, KOTEEOV TUPTVOG OTLOCLOG dPOCTNPLO-
mrag, opéag oNpoctag (ong Kot avaueiofntnto tonog pe
wotopia, pvnun ko tavtotnta. H evepyonoinon avtov tov
nediov, ONAad 1M OPUCTNPLOTOINGT TOV AvOpOTOV VTG
TOV KOl 1] KOAT TOV Agttovpyio ¢ oMoV eAevBepov ypovoL
KOl OVOyOYNG EVOTTOKELTAL HETOED GAA®Y KOl GTOV apyLTE-
Kktovikd oyedraopd. Eniong, ) evioyvon Tov epumopikod Tpo-
¢@iA KOl TOV TOADAELTOLPYIKOD YAPAKTPO TOV KEVIPO TI|G

EAMMVIKNG TOANG KPIVETOL OmOpaitnT: €00, OU®G, OVOiYEL
éva emMOLEVO KEQAAOL0 cuiNTNOTG.

Amd Vv GAAN TAEVPE, To oOYXPOVA EUTOPIKE KEVTPO.
NG TEPLPEPELNG, UIKPEG TTOAEID) UEGO OTIG TOAELS, LIKPA
«ovpmavtay opyavopévng «Longy. Me Bdorn ta 6ca gidaple,
0V KO 1] OVTIKELUEVIKT TPAYHATIKOTNTO TO TPOGILopilel m¢
WOIOTIKG ETLYEPNHOTIKE TEPPAAAOVTQ, 1] VTOKELUEVIKT [LOG
patid ta a&ohoyel drapopetikd. [apdpetpor OTmS N nAio
1N ot 10€0A0YIKEG TEMOBNCELS AEITOVPYOVV MG KPLTHPLO-PIA-
TPOL Y10, TV «OVAYVOon» Kot a&loAdynor| Toue. «Mn-tomow;
Nat, iomg, Yo opiopévovs. Q1000 1 GLYKEKPUEVT axpaio
Béom dev emPefordveral YEVIKEVUEVO OTNV TEPITTOOT T1|G
EAMMVIKNG TOANG TOL OOUETPNHATOG TNG Bgocahovikng,
COLO®VO LLE TO, OGO TIGTOTOCOLE EPEVVITIKA. Xe KAOE TTe-
pinT®ON TO EUMOPIKS KEVTPO Sropopomoteitor Eekdbapa and
T0 KEVTPO NG TOANG, KOG TO TEAEVTAO, MG OVTOTNTA, Elvat
povadiko. Opme, cOLE®VA LE To Ooa IOALLE, Vi TIG VEDTE-
PEC YEVIEG TO EUTOPIKO, WYLYOYWYIKO KEVIPO OKLOypOoPEiTal
¢ pia (ayamnpévn) cuvnBela g Long oty TOAT, G TOTOG
GLVAVINGT|G LE TNV TTOPEN, MG TEGIO KOWMVIKOTOINOoNG Lle-
Ta&0 GUVOUNAIK®V.

Avtipetonilovtag, eVIEAEL, TO EUTOPIKO KEVIPO ®G i
VEQ EKOOYN YDPOL VO VYNNG, EKTOVAOOT|G, EAEVBEPOD YPOVOL
-0MA0dN MG KATL TEPIGGOTEPO OO EVAV OTAO EUTOPIKO TTPO-
oplopd- Bo TPEMEL VO ESTIAGOVE GTOV GYESGLO TOV Kol
OTLG OOLTICELS TTOV PaiveTar va £xovv amd avtd o1 YPNOTES
T0V. O¢nata OTOG 1 CMOTH Y®PIKN 0pYavmoN, 1 ETPELELD
TOV UN EUTOPIK®OV (OVAV, 1 aToQLYN TNG TVTOTOINoTG, O
EUMVEVGUEVOS OPYLTEKTOVIKOG YOPOKTAPAG, N UEPULVOL Yol
OLOAT €VTaEN TOL GLYKPOTHLOTOG GTNV TTEPLOYN PrAo&eviag
motonoteital 0Tt Bo Pedtiovoy onuUavTiKA ToV €101KO 0VTd
KTk TOTOo.
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Extended Summary

Final Architectural Product and the User’s Perception.
Studies on the Identity and the Designing
of the Shopping Center

MARIA N. DANIIL
Architect PhD A.U.Th., M Arch U.C.L.

Abstract

Much of the research on the built environment increasingly turns to
the exploration of the borderlines between “public” and “private”
and on the ways we perceive the city and its function. The Shopping
Center, a “collective” space that today surpasses the narrow
limits of its commercial use and seems to function as a leisure
time space, a private space intended for public use, a new activity-
condenser, can serve as a paradigm in the study of the phenomenon
of the overlapping of the public and private spheres. The present
paper aims to explore the identity of the Shopping Center and to
examine its functional role within the contemporary public realm.
1t also aims to contribute to design issues concerning this specific
commercial building type. The exploration of the Shopping Centers
identity is realized through field research conducted on such a
space in Thessaloniki. The field research attempted, in particular,
to explore the identity of the lived-in space, the character of the
final architectural product, which is now “inhabited” by its users.
Is the Shopping Center a public or a private space, a business-
consumer space or a collective social interaction field, is it a place
or a “non-place”? Based on these questions -which shaped the
main research axes-, the Shopping Centers identity, as perceived
and evaluated by the users, is structured. The research findings
are generalized, through scientific statistical tools, to show main
population tendencies and to establish broader concern about the
role of the Shopping Center within the contemporary Greek city.

1. INTRODUCTION

A significant part of the research concerning the study
of contemporary urban space is increasingly directed at
investigating the boundaries between ‘public’ and ‘private’,
as well as the corresponding reaction of individuals, the ways
in which we perceive the city and its function. As, from the
previous two concepts, we have moved on to the ‘collective’
[Gausa et al., 2003 and Porter, 2004], new ‘non-public’ or
‘hybrid’ spaces are registered as condensers of collective
activity. Standing out among these is the multifunctional
shopping center.

Submitted: Sep. 23, 2008 Accepted: Dec. 22, 2008

The multifunctional shopping center, a private space
for ‘public use’, is emerging in the urban fabric, taking on,
in the opinion of some, part of the activity that established
public life and has been closely connected with the urban
public space. Today, surpassing the narrow boundaries of its
commercial function, it is perceived, by some, as assuming
the role of a leisure and social interaction nucleus, while
it appears to operate as a contemporary version of ‘public
space’.

The aim of the present paper is the exploration of the
identity of the multifunctional shopping center and the
study of its functional role, against the background of the
contemporary Greek city. Specifically, what is sought via
field research carried out in a shopping center of Thessaloniki
is the identity of the lived-in space, of the final architectural
product which is, in fact, ‘inhabited’, used or ‘consumed’
by its users. Based on the research conclusions, this paper
also attempts to contribute further to issues of design of the
shopping center building type.

2. THE ‘PROFILE’ OF THE SHOPPING
CENTER. ISSUES TO INVESTIGATE

The shopping center constitutes a building type—invention
of the 20th century, born in the USA which, gradually, spread to
the entire Western world [Wall, 2005, Harwick, 2004, Cohen,
2003, Kowinski, 1985, and Karamanou-Rodolaki & Zoidis,
1982-83]. (Figures 1 & 2). According to the International
Council of Shopping Centers, in order for a building or
building complex to be characterized as a ‘shopping center’
three conditions need to be met simultaneously: (a) It has to
be a building or a complex that is connected with the broader
commercial function; where function is here defined as “the
movement and flow of shoppers, goods, information, capital,
and energy through the [commercial] structure” [Cha, 2001:
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334]. The principle of unimpeded consumption flow becomes
the central axis for the organization of the shopping center. (b)
It has to be a concentration with a uniform approach relating
to development, ownership, design and administration. This
parameter reflects the private, business character of the
shopping center. (¢c)They have to be premises with organized
parking space.

Regardless of any form complexity the building type has
attained to date, the interest of researchers focuses on the
functional role assumed by the shopping center, involved as
it is -as a space for collective activity- in the public sphere.
As a “microcosm” of activities, it sometimes comes into
‘conflict” with the traditional city center. The criticism it
comes in for — also as an environment free of any political,
historical, cultural attributes — is far from negligible. By
analyzing the issue on a theoretical level, we have been led
to three legitimate questions which in themselves give rise
to a debate between shopping center creators, experts and
the public: Is the shopping center a public or a private space,
a business-consumer space or a collective social interaction
field; is it a place or a “non-place”? These questions have
determined the basic axes of the field research we carried out
on the shopping center’s identity [Daniil, 2007], from which
the theses presented in this paper derive.

3. THE FIELD RESEARCH

The research on the multifunctional shopping centre in
Greece sought the users’ perception of a specific space of
Thessaloniki — the ‘Makedonia’ shopping & entertainment
center — assuming that its complex identity arises according
to the ways in which the users perceive, portray and evaluate
the said space. The field research, performed between 2005
and 2006 with 262 participants—users of the ‘Makedonia’,
pointed to prevailing trends in the population as regards
the role of the multifunctional shopping center in Greece.
(Figures 3 & 4).

4. THE SHOPPING CENTER: THE
IDENTITY OF THE LIVED-IN SPACE

The most significant conclusions of the field research
are drawn in connection with different characteristics of
the population sample, concerning either (a) demographic
elements, or (b) ideological beliefs of the participants.

4.1 Conclusions related to demographic data

Regarding the (a) demographic data, ‘age’ emerges as
the primary variable that determines different evaluations

of the shopping & entertainment center. Age constitutes the
determining factor for the functional character of the space
(Diagram 4), while young age plays a role in its portrayal as
a field for collective activity as well as in attributing ‘public
space’ qualities to it. Young age also features in a unique
way as a criterion by which the shopping & entertainment
center is assessed as a field of social gathering (Diagram 5)
and interaction among strangers (Diagram 6). It follows, that,
given the young age of the respondents, the shopping complex
is seen as approximating the ‘urban condition’ defined by
social qualities and is perceived as a medium for public life. It
is certified that the space surpasses — or loses — its commercial
function and turns into a place of social contact when the
forms of socialization and the corresponding behaviors of the
young ‘ignore’ its intended use as a place for consumption. We
come to the conclusion that the identity of the lived-in space
is re-defined through the dynamic relationship that develops
between the space and its users.

Within the framework of the research on the
‘Makedonia”, we sought a multitude of social characteristics
of the urban condition which could, potentially, be verified
within a field that functions as a ‘simulation’ of urban space.
Nonetheless, we cannot assert that the ‘Makedonia’ is,
by and large, perceived as ‘a simulation of urban space’.
Speaking in overall terms about the multifunctional
shopping center, we could say that it could, under certain
circumstances, function as a space for collective activity, yet
it clearly exists as something different from urban space. It
constitutes a new kind of hybrid environment that emerges
within the framework of contemporary lifestyle and of a new
culture which is not, by some accounts, unworthy of adverse
criticism.

4.2 Conclusions related to ideological beliefs

Aside from the demographic features that contributed
as criteria to the way individuals outline the shopping
& entertainment center’s identity, ideological beliefs (b)
determined the degree to which certain qualities of the
space were perceived, determining a critical attitude towards
the phenomenon and, hence, the negative evaluation of
‘Makedonia’s’ identity. The field study indicated that the
qualities recognized according to ideological beliefs are
(i) standardization, (ii) prompting to consume and (iii)
surveillance of the space.

Those participants who acknowledge the standardization,
those who sense the prompting to consume and those who
perceive the space as a surveyed environment, flatly deny
that the shopping & entertainment center is a public space
while, moreover, they do not choose it as a leisure time
place (Diagrams 7 & 8). Knowledge of this standardization,
in fact, appears to be the most powerful criterion in favor
of assessing the complex as a space which incorporates
qualities of a ‘non-space’. Depending on the degree to
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which the aforementioned parameters are acknowledged,
the shopping & entertainment center diverges from all the
features and qualities that would define it as a ‘simulation of
urban space’.

Notwithstanding the above, it is not proven that the
‘Makedonia’ is, generally, perceived of as a ‘non-place’.
With the exception of the case when one acknowledges
standardization, its portrayal as a ‘foreign body’ arises
solely when some cite economic parameters. Otherwise,
the peripheral shopping complex, for some, constitutes a
‘living’ part of Thessaloniki while, for others, it contributes
positively to decentralization and to the organization of the

periphery.

5. CONCERNING THE DESIGNING OF
THE SHOPPING CENTER

With a view to contributing also to matters of design of
the shopping center building type, our research centered on
the way in which the users perceive the space as a product of
design [Daniil, 2007]. We ascertained the need and desire of
the public that the said space be functional in the sense of (a)
good spatial organization. The latter is summed up in (i) the
proper organization of the circulation zones (of pedestrians
and vehicles), (ii) the best possible orientation of the visitor
—in the sense of ensuring immediate ‘comprehension’ of the
layout of the space -, (iii) in the efficient analogy between
interior and exterior space — in other words, in the balanced
analogy between utilitarian commercial surface (interior
space) and outdoor communal space. (b) Careful attention
should be paid to the outdoor free space —that is to the
communal space that is not intended for commercial use
— given that the shopping center functions (or wishes to do
so) as a field of collective activity and leisure time. (Figures
5 & 6).

Discussing the good organization of the shopping center
and the care taken over its non-commercial zones leads us to
the role of architecture in the production of this space. The
standardized architecture of the shopping center is linked
with its ‘ambience’ and, as a matter of fact this ‘ambience’
is ill-favored by methods that lessen the value of classical
synthetic architectural logic. The public seek architectural
character in the shopping center; they seek a pluralism that
would stand up against the uniform, standardized appearance
of these spaces. Indeed, what is sought is innovation,

uniqueness and a connection between the architectural
physiognomy of a particular shopping center and its host
environment, its surroundings, issues which dictate the more
substantial involvement of architects in the design of this
specific building type [Daniil, 2006b].

6. EPILOGUE

It can be argued that the shopping centre constitutes
a form of hybrid environment, the identity of which is
composed of disparate features. The fact that it serves as a
‘private space for public use’ bears witness to this ‘hybrid
quality’. As a collective activity field, it undoubtedly
falls within the public sphere and, in doing so, can stand
alongside — or opposite - the original urban public space.
This coexistence generates the need for traditional public
space to remain — or be rendered — an attractive pole for
activity, a ‘counterbalance’ — note, not a ‘replica’ — to offset
the new activity nuclei. We propose the further investigation
of issues pertaining to public and collective spaces and of
leisure spaces as the public perceives them.

On the one hand, there is the urban public space, the
medium for public life par excellence, a place with a
history, a memory, an identity. On the other hand, there are
the shopping centers of the periphery, small ‘cities’ within
cities, ‘microcosms’ of organized ‘life’. As we have seen,
even though objectively speaking they are private enterprise
environments, our subjective viewpoint regards them
differently. Parameters such as age and ideological beliefs
form criteria-filters in the way they are ‘read’ and evaluated.
‘Non-places’? Yes, perhaps for some, though this particular
extreme viewpoint is not, by and large, confirmed in the case
of the Greek city. For the younger generations, the shopping
& entertainment center is portrayed as a (fond) practice of
urban life, as a meeting place for friends, as a field where
peers socialize.

All in all, regarding the shopping center as a new version
of leisure space — in other words, as something more than just
a shopping destination- we will have to focus on its design
and on the demands its users make of it. According to our
research findings, concerns such as proper organization of
its space, attention to zones unrelated to shopping, avoiding
standardization, inspired architectural character, care to
integrate the complex into the area that hosts it, would all
significantly enhance this building type.
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